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        WELCOME TO 2005

        Let's be honest — 2005 was a weird one. The kind of year that makes you wonder if the universe has a sense of humour.

A 61-year-old crooner from Sheffield spent seven weeks at number one with a song from 1971. The video had Peter Kay in a fat suit walking through Bolton. It was for Comic Relief. It shifted over a million copies. Tony Christie's "Amarillo" was the sound of the entire country singing along to a song older than most of the people buying it.

Then a CGI frog with an engine noise for a voice spent four weeks at number one. The Crazy Frog started as a ringtone — a bit of audio from a German sound designer called something unpronounceable. It became a phenomenon. You couldn't walk into a shop without hearing that "ding-ding-ding-ding-ding-ding-ding." It was the ringtone economy at its peak, and its most absurd moment.

James Blunt — former army captain, Kosovo veteran — released "You're Beautiful" and became the most inescapable man on the planet. Five weeks at number one. It was the song that played in every supermarket, every pub, every taxi, every waiting room. You either welled up or you wanted to throw something at the radio. There was no middle ground.

And then, in October, four teenagers from Sheffield called Arctic Monkeys released their first single. "I Bet You Look Good on the Dancefloor" went straight to number one. They'd never sent a demo to a record label. They'd built their following on MySpace, giving away CDs at gigs. The old rules were dead. Nobody had told the music industry yet.

2005 was the year the future arrived without warning. A charity single, a ringtone, a sensitive bloke with an acoustic guitar, and a band who'd never needed a record deal. The charts were a mess. The music was brilliant. And nothing would ever be the same.

      

        THE NUMBER ONES OF 2005

        The race for number one in 2005 was a strange beast. Eighteen songs made it, but most barely lasted a week before being shoved aside.

Steve Brookstein kicked things off — the first X Factor winner, covering Phil Collins. One week and gone. Then Elvis Presley's "Jailhouse Rock" got a re-release and spent a week on top. Twenty-eight years dead and still outselling everyone.

Ciara's "Goodies" — one week. Eminem's "Like Toy Soldiers" — one week. U2's "Sometimes You Can't Make It On Your Own" — Bono's tribute to his father. One week. Jennifer Lopez's "Get Right" — one week. Nelly and Tim McGraw's "Over and Over" — a country-rap crossover. One week.

The Stereophonics' "Dakota" arrived in March. It was massive. It got one week. McFly's "All About You" — one week.

Then, on March 20th, Tony Christie's "(Is This the Way to) Amarillo" arrived and refused to leave. Seven weeks. The Comic Relief single with Peter Kay's video — filmed in a single day in Bolton, featuring cameos from Michael Parkinson, Ronnie Corbett, and a bunch of soap stars — turned a 34-year-old song into the biggest hit of the year. It was joyful, ridiculous, and completely unstoppable.

Akon's "Lonely" — two weeks. Then the Crazy Frog's "Axel F" — four weeks of pure, unadulterated annoyance. You couldn't escape it. It was the ringtone era's crowning achievement and its lowest point simultaneously.

James Blunt's "You're Beautiful" took over for five weeks from mid-July. McFly got another one-weeker with "I'll Be OK." Oasis's "The Importance of Being Idle" — one week, their last ever number one.

Gorillaz finally got their first number one with "DARE" in September — one week, but it should've been more. The Pussycat Dolls' "Don't Cha" held on for three weeks. Sugababes' "Push the Button" — three weeks of pure pop perfection.

Arctic Monkeys' debut single went straight in at number one on October 23rd. One week, but it felt like a changing of the guard. Westlife's "You Raise Me Up" — two weeks. Madonna's "Hung Up" — three weeks, her first number one in five years.

The Pussycat Dolls returned with "Stickwitu" for two weeks. Nizlopi's "JCB Song" — a ukulele-driven novelty about a kid on a construction site — somehow got the Christmas number one for one week.

And then Shayne Ward, the second X Factor winner, took "That's My Goal" to number one for four weeks. The X Factor machine was just getting started.

      

        THE OTHER BIG HITS

        While the number ones grabbed headlines, the real story of 2005 was in the songs that peaked at number 2, 3, or 4 — and became just as iconic.

Gorillaz's "Feel Good Inc." peaked at number 2 and stayed there, blocked from the top spot by the Crazy Frog of all things. It didn't matter. The video — that windmill, the giant floating island, De La Soul's cameo — was everywhere. It was the most ambitious pop single of the year, and it only got to number 2. Criminal.

Kanye West's "Gold Digger" also peaked at number 2. Jamie Foxx channelling Ray Charles on the hook, that "uh-huh, honey" sample from "I Got a Woman" — it was the sound of Kanye becoming Kanye. He'd already proved himself with "Through the Wire" and "Jesus Walks." This was the moment he became a superstar.

Coldplay's "Fix You" reached number 4. Chris Martin wrote it for Gwyneth Paltrow after her father died. It's the song that gets played at every funeral, every wedding, every emotional montage in every TV show. It's manipulative and beautiful and it works every single time.

The Killers' "Mr. Brightside" peaked at number 10 in 2004 but spent 2005 climbing back into the charts. It became the most-played song of the decade on British radio. It never got higher than number 10. That's insane. It's the song that refuses to die — still charting in 2025.

Rihanna's "Pon de Replay" reached number 2. Her debut single. She was 17. Nobody knew then that she'd become one of the biggest stars on the planet. But that dancehall-pop hybrid was a statement of intent.

Kaiser Chiefs' "I Predict a Riot" peaked at number 9. It was the sound of British indie rock finding its feet again — shouty, sarcastic, and absolutely brilliant. "Oh, you were too young to go out on school nights" — every teenager in the country felt seen.

Robbie Williams' "Tripping" reached number 2. The Chemical Brothers' "Galvanize" — with Q-Tip on vocals — peaked at number 3. The Pussycat Dolls' "Don't Cha" was number 1 for three weeks and you couldn't escape CeeLo Green asking "Don't you wish your girlfriend was hot like me?" on every radio station.

And then there was the song that defined the year without ever reaching number 1: Gnarls Barkley's "Crazy" didn't come out until 2006, but the buzz was already building. The year ended with indie rock ascendant and pop music in a state of glorious confusion.

      

        THE ALBUMS THAT MATTERED

        **Arctic Monkeys — 'Whatever People Say I Am, That's What I'm Not'**
The story of this album begins in 2005, months before its January 2006 release. The band built their following by giving away demo CDs at gigs and uploading songs to MySpace. By the time "I Bet You Look Good on the Dancefloor" hit number one in October, the album was already the most anticipated debut in years. When it finally landed, it sold 363,000 copies in its first week — the fastest-selling debut album in British history. Alex Turner was 19. He wrote about nightclubs, taxis, and the mundanity of Sheffield teenage life like he'd been doing it for decades.

**Gorillaz — 'Demon Days'**
Damon Albarn's virtual band hit their stride. "Feel Good Inc.," "DARE," "Dirty Harry" — three massive singles from an album that mixed hip-hop, punk, orchestral arrangements, and children's choirs. It shouldn't have worked. It absolutely did. Number 1 album, 22 weeks in the top 10.

**Kanye West — 'Late Registration'**
The album where Kanye went from talented producer-rapper to cultural force. Jon Brion — the film composer who worked on Eternal Sunshine of the Spotless Mind — co-produced. The result was cinematic hip-hop: string sections, soul samples, and Kanye at his most ambitious. "Gold Digger," "Touch the Sky," "Hey Mama," "Diamonds from Sierra Leone" — it's still his best album.

**Coldplay — 'X&Y'**
The follow-up to A Rush of Blood to the Head was massive — 8 million copies sold worldwide — but it divided fans. "Fix You" and "Speed of Sound" were undeniable. But the album was overlong and overproduced. Coldplay were becoming the biggest band in the world, and they were starting to feel it.

**Kaiser Chiefs — 'Employment'**
Leeds lads with a debut album that captured the mood of British indie in 2005. "I Predict a Riot," "Oh My God," "Every Day I Love You Less and Less" — it was sharp, funny, and packed with hooks. Peaked at number 2 on the album chart.

**The Killers — 'Hot Fuss'**
Technically a 2004 album, but it spent most of 2005 in the charts. "Mr. Brightside" was still everywhere. "Somebody Told Me" and "All These Things That I've Done" kept the album in the top 40 for months. It sold 3 million copies in the UK alone.

**Kasabian — 'Kasabian'**
Released September 2004 but still charting through 2005. Leicester's finest mixed indie rock with dance beats and Primal Scream swagger. "Club Foot" and "L.S.F." were festival anthems. They headlined Glastonbury in 2005 — a sign of how fast they'd risen.

**The Game — 'The Documentary'**
The debut album from 50 Cent's G-Unit protégé. "Hate It or Love It" with 50 Cent, "How We Do" — it was West Coast hip-hop with an East Coast co-sign. Peaked at number 7 in the UK, but in the US it went straight to number 1.

**Amy Winehouse — 'Frank'**
Released in 2003, but 2005 was the year it really found its audience. Winehouse was still a cult figure — a jazz-influenced singer from Camden with a voice that sounded 50 years older than she was. "Frank" eventually went platinum. Back to Black was still a year away.

      

        THE ONE THAT GOT AWAY

        The Killers' "Mr. Brightside" is the ultimate chart anomaly. It peaked at number 10 in October 2004 and never climbed higher. Yet it's the most-played song of the 2000s on British radio. It's re-entered the UK singles chart every single year since its release. Walk into any club at 2am and the entire room will sing along, word for word.

How does a song this massive only reach number 10? Timing. It landed in a year when novelty records and X Factor winners dominated the top of the charts. "Mr. Brightside" was too cool for the mainstream but too good to be ignored. The charts simply didn't know what to do with it.

But that number 10 peak might be the best thing that happened to it. A number 1 would have made it a hit. Number 10 made it a cult classic that the whole country adopted as their own. It's proof that chart positions don't measure cultural impact.

Twenty years on, it's still charting. That's not a hit. That's a phenomenon.

      

        THE SOUND OF 2005

        The defining sound of 2005 wasn't a genre or an instrument. It was the sound of a generation finding its voice on the internet.

YouTube launched in February 2005. The first video uploaded was "Me at the zoo" — 19 seconds of co-founder Jawed Karim standing in front of elephants. Nobody realised at the time that this would fundamentally change how we discover and consume music. By the end of the year, people were uploading their own videos, their own songs, their own opinions. The gatekeepers were losing their grip.

MySpace became the place where bands were made. Arctic Monkeys built their entire following there, never sending a single demo to a record label. Lily Allen was uploading demos from her bedroom. The Arctic Monkeys story — a band who simply put their music online and let it spread — became the blueprint for the next decade of music.

The indie rock revival was in full swing. The Libertines had imploded but their influence was everywhere. Arctic Monkeys, Kaiser Chiefs, Franz Ferdinand, Kasabian — British guitar music was suddenly dominant again. The NME was still relevant. Reading and Leeds festivals sold out months in advance. Indie had become the new mainstream.

But the charts told a completely different story. The Crazy Frog was a ringtone that became a number one single. The UK ringtone market was worth £60 million. Music was becoming disposable, digital, and weird. The CD single was dying. Downloads were taking over. The first legal download chart had launched in 2004, but 2005 was the year it actually started to matter.

And in the middle of all this chaos, James Blunt sold millions of copies of a song that was essentially a busker's ballad. The music industry had no idea what was happening. Nobody did.

2005 was the last year of the old world and the first year of the new one.

      

        BRITAIN IN 2005

        Tony Blair was still Prime Minister. The Iraq War dragged on. The country was tired, divided, and about to be tested in ways nobody could have predicted.

On July 7th, four suicide bombers struck London's transport network. Three bombs exploded on the Tube, one on a bus in Tavistock Square. Fifty-two people were killed, hundreds more injured. It was the deadliest terrorist attack on British soil since the Lockerbie bombing. The date became shorthand: 7/7. The city stopped. Then it carried on, because that's what London does.

The very next day, London was awarded the 2012 Olympic Games. The mood swung from grief to celebration in the space of twenty-four hours. It was disorienting, strange, and very, very British.

A week before the bombings, on July 2nd, Live 8 had filled Hyde Park. Two hundred thousand people watched U2, Pink Floyd (with Roger Waters for the first time in 24 years), Paul McCartney, Madonna, and dozens of other acts perform for Bob Geldof's campaign to end African poverty. It was the biggest concert in British history. White Make Poverty History wristbands were everywhere. For one day, it felt like music could actually change the world.

Charles finally married Camilla in April — a civil ceremony in Windsor, twenty-four years after Diana. Pope John Paul II died in April after 26 years as Pope; Benedict XVI took over. Hurricane Katrina devastated New Orleans in August — 1,800 dead, the levees broken, the world watching America fail its poorest citizens.

Harry Potter and the Goblet of Fire hit cinemas in November. Batman Begins rebooted the Dark Knight in June. Brokeback Mountain premiered — two cowboys, a love story, a cultural earthquake. Crash won Best Picture at the Oscars.

YouTube launched. Reddit launched. The Xbox 360 launched in December — queues around the block, scalpers selling them for double the price. The first episode of Doctor Who since 1989 aired in March — Christopher Eccleston, Billie Piper, and a show nobody expected to work.

It was a year of extremes. Grief and celebration. Terror and hope. The old world dying and the new one being born.

      

        THE YEAR IN NUMBERS

        Number ones: 18
Longest-running number one: Tony Christie — '(Is This the Way to) Amarillo' (7 weeks)
Best-selling single: Tony Christie — '(Is This the Way to) Amarillo' (1.1 million+ UK sales)
Biggest-selling single by a British artist: James Blunt — 'You're Beautiful' (800,000+ UK sales)
Fastest-selling debut single: Arctic Monkeys — 'I Bet You Look Good on the Dancefloor' (38,000 first-week sales)
Christmas number one: Shayne Ward — 'That's My Goal' (4 weeks)
Number one albums: 20
Fastest-selling debut album: Arctic Monkeys — 'Whatever People Say I Am, That's What I'm Not' (363,000 first week, released Jan 2006)
Most weeks at number one (album): James Blunt — 'Back to Bedlam' (10 weeks)
Ringtone market value: £60 million
Live 8 attendance (Hyde Park): 200,000
7/7 victims: 52
YouTube launch: February 14, 2005
Xbox 360 UK launch: December 2, 2005

      

        REACH OUT

        If you're struggling, you're not alone. Whether it's depression, anxiety, addiction, or just a night that won't end — reach out. We'll listen.

📧 reachout@ukmusicarchive.com

☎️ Samaritans: 116 123 — Free, 24/7
☎️ CALM: 0800 58 58 58 — Daily 5pm–midnight
☎️ PAPYRUS (under 35s): 0800 068 4141 — Free, 24/7

Talking to someone can make all the difference.

      

        YOUR VISION. OUR PRECISION.

        ADVERTISEMENT

The world doesn't need more websites. It needs digital landmarks.

At Vantage Digital Studio, we don't do "templates." We don't do "good enough." We build high-performance, visually stunning digital experiences for those who refuse to blend in.

vantagedigitalstudio.com

Precision. Power. Presence.

---

Want to advertise here? Reach thousands of music fans every month.
Contact mark@ukmusicarchive.com
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